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Abstract

In recent years consumer spending patterns in the rise of the popularity of online shopping network
environment led the growth of e-commerce industry. From the turnover and growth in e-commerce operation
patterns rate found that both virtual and real business type (while running a e-commerce business and physical
storefront) network of sellers, have better profitability trend, in line with consumer buying patterns. Under the
e-commerce industry, online sellers need to pay more attention to each order during services, whether in open
platform or auction site is the main operating characteristics of a particular ethnic group commodity circulation,
capital smaller, younger, faster, more e-commerce platform sales, handmade products. Because the seller might
at the same time virtual-type operations, consolidation, storage management, in order to pick up goods
packaging, distribution-end integration is usually in a manual way to operate, not only time-consuming, it may
also result in errors, such as: single shipments, there is no leakage, and indirectly affect the quality of service and
network reputation. This research through industry interviews and questionnaire to learn electronic order
platforms provide network services level of satisfaction of the seller. Mass properties type using the KANO
quality model project to provide a development platform for e-commerce order management system functions.
Through interviews with experts to learn about the electronic order platform available to online sellers order
platform features, design questionnaires wit KANO model and importance-satisfaction model analysis to
understand online sellers on e-commerce platform services level of satisfaction, as well as projects to improve
the service, provider of e-commerce platform to create new service models. Research results showed that, across
border electric business and the across border simple customs and across border electric business logistics is
online sellers think of critical quality elements and to be improved of quality elements and improved coefficient
is most priority improved of, recommends electric business orders management platform industry who should
active for this two items of system built reset, increased platform of additional value, improve sellers on platform
of adhesive degrees, service industry of competition advantage.
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